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Digest - October 23-November 3rd, 2017 
 
Agri-exporters ask for a firm position on EU-Mercosur negotiations: 
Agri-exporters in Argentina published a document where they ask the negotiators “to maintain a firm 
position as to get access to the European market, in a full and unlimited manner, for the 
commercialization of food, drinks and biofuels”. At the same time, they stated that the European offer 
had been insufficient. 
They also asked that the National Government negotiates increasing volumes according to the 
incremental percentages of apparent consumption in Europe. 
Among the institutions that signed were: Aapresid, Aacrea, ABC, Comité Argentino de Blueberries, 
ACTA, ASA, Bolsa de Cereales de Buenos Aires, Carbio, Casafe, Ciara and Sociedad Rural. 
 
 
Argentina names new Ambassador to the EU: 
Mr. Ricardo Buryaile comes directly from the Agriculture Ministry and, according to international 
press, the main objective is to secure a Mercosur deal, including negotiating the - very sensitive - topic 
of agriculture.  
Domestic newspapers have rather emphasized this event on the Agriculture’s Minister successor, Mr. 
Luis Miguel Etchevehere, who is closely linked to the Sociedad Rural Argentina, one of the most 
influential and powerful agriculture groups in the country he was presiding until his designation.  
 
 
Post electoral economy? 
After the favourable results for the government in the legislative elections, they have announced that 
Argentina will officially enter a new phase of “permanent reforms”, where building consensus among 
the different political forces, sectors and provinces seems to be the strategy adopted by the Executive. 
In this sense, several announcements will take place on the upcoming weeks on reforms that need to 
take place, but their implementation will certainly take longer and involve many actors. 
The main objectives, according to the roadmap presented by President Macri, are: 

- To reduce tax pressure (will include a tax reform) 
- To generate employment (will probably include a reform of the labour laws and negotiating 

with unions) 
- To strengthen the institutions (which includes more transparency, less corruption and less 

public spending) 
 
 
Argentina’s economy is growing for the 6th consecutive month: 
Construction and industry are, once again the main sectors responsible for this growth, followed by 
the commercial and financial sectors. All sectors grew except for mining. In terms of largest 
commercial partners, the top 3 includes Brazil, China and the US. 
 
 
Argentina and Australia continue to strengthen their relationship: 
A Trade mission including 12 Argentinian entrepreneurs will visit Australia to meet with business 
people and get to know their productive and innovative processes. The sectors that will be 
represented in this trip are: 

- Logistics 
- Agrifood 
- Softlanding 
- Dairy products 
- Metallurgy 
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- Engineering 
- Medical devices 
- Call center 

The emphasis is to build commercial relations between the two countries, based on a cooperative 
approach rather than a competitive one. For Argentina, this would represent a privileged access to 
the Asia-Pacific markets, while for Australia it would mean the capacity to jointly supply that market 
that accounts for over 4,000 million consumers. 
In 2016, total trade between the two countries was of USD 675 million. 
 
 
B20 meetings have started in Argentina: 
As of today, B20 meetings have officially started in Rosario, Argentina, with a very important business 
representation that aims to influence the final G20 document. National businessmen and women will 
participate in task forces to build consensus on recommendations related to relevant topics, such as 
jobs and education, digital economy and Industry 4.0, trade and investments, sustainability and SMEs.  
 
 
Argentina’s Country Branding improves:  
According to the American consultant FutureBrand, Argentina is now the first country in the region 
when it comes to Country Branding, surpassing Brazil. They suggest that it is mostly related to 
expectations, caused by the change of government and related to both rational and emotional factors. 
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