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* Entrepreneur 
* Public Speaker 
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* Digital Marketing Strategist
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Irish became the most fervent online 
shoppers in the world this Christmas!

- Irish Independant Headline

 Data from 158 countries reveals that once Irish consumers 
decide to splash the cash in cyberspace, they stubbornly 
persist in going ahead with the purchase.

 Six out of 10 Irish shoppers who put an item in an online 
shopping basket actually completed the sale. Ahead of the UK 
and USA.

 Once they reached check-out Irish consumers took an 
average 176 seconds to complete payment and address 
details.



  



  

“Online has become increasingly 
important for The Kilkenny 
Group, we will continue to invest 
in growing our online presence 
in the Irish market. 
 
However, we do see online as 
complimentary to our 13 stores 
nationwide and not as a 
replacement” 

Greg O’Gorman: Marketing Manager -The Kilkenny Group



  

The Christmas trading period 
exceeded our expectations with 
sales up 29.5% year on year. 

Much of this growth was driven 
by key USP's such as the 
introduction of free shipping, a 
revised, more competitive 
pricing strategy and flexible 
payment options. These USP's were promoted by a 
comprehensive marketing plan which included a very 
strong digital element.” 

Rossa Butler: Digital Marketing Manager -Littlewoods Ireland



  



  



  

Don't Wait To 
Long To Get 
Your Holiday 

Marketing 
Underway.

The days when you could 
start your holiday 

marketing in December 
are long gone.



  

Go Ahead And Decorate!
It’s Christmas, so dig out the 

ornaments and spruce up for 
the holidays.

 
This includes everything from:
 
 Adding a few Christmas 

related images to your 
website 

 A few snowflakes for your 
email template

 Adding a holiday themed 
profile image to your social 
accounts



  



  



  



  



  

Listen To Your Customers

Do they want the 
latest gadget, or 
are they more 
interested in 
money-saving 
coupons?



  



  

Target your marketing campaign and messaging 
accordingly based on results.



  

Give Your Customers A Sneak Peak

Promote your holiday 
specials early, before all 
your competitors do! 

Host a preview sale, or 
other special event at 
your location, or feature 
a special offer combined 
with a teaser image or 
video clip online.



  



  



  



  



  

Get Creative!
Be cool and give your 
customers a glimpse be- 
hind the scenes.
 

Showcase your festive 
brand, or perhaps your 
awesome customers. 

Show how easy and fun it 
is to prepare for the 
holidays with you and your 
team.



  

Make Them Feel Special
Offer existing customers 
exclusive deals. 

Simple things like “Free 
Holiday Shipping” or a 
special coupon, code, or 
even discount on a future 
purchase work best.

Offering your customers a 
deal that your competitors 
don’t will entice 
consumers to buy from 
you.



  



  

Send Cards...
This may sound strange 
in the digital age. But 
sending an actual 
holiday card can really 
make your business 
stand out. 

Thank your customers 
for their support and 
loyalty and wish them a 
happy holiday. 

This can have a big 
impact!



  



  



  

Have A Holiday Party!
One evening during the 
holiday season you should 
extend your regular hours, 
or invite your customers to 
a private event at your 
store. 

Give them a special 
incentive discount only 
valid for this one event. 

Even if you do not have a 
physical location think 
about having a cyber 
event, such as a Google 
Hangout or TweetChat.



  

Have A Holiday Party!
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a physical location 
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cyber event, such as a 
Google Hangout or 
TweetChat.



  

Don't Make Everything Promotional

Stand out by sometimes 
NOT posting or sending 
out sales messages. 

They bombard everyone 
in the holiday season. 

Give your subscribers 
and customers a break 
and instead post a team 
picture in Santa hats or 
your local area 
decorated for the 
season.



  

Get Personal
This is the age of personalization. 

Make sure your messaging is 
targeted to specific segments of 
your audience. 

Make sure to include the 
recipient’s name where you can.

“Merry Christmas Jennifer” is so 
much more heartwarming than 
“Dear Customer.” 

Maybe even include a picture of 
your holiday party to show them 
how you and your team celebrate 
the holidays.



  

Plan For After The Holidays
Today’s savvy consumers may even wait until after the 

holidays to complete their holiday shopping.

Smaller crowds and bigger bargains are usually the incentive.

Be sure to look beyond the traditional holiday marketing time 
frame to benefit from the entire season



  



  



  



  



  



  



  

Design Effective Landing 
Pages

Your landing pages 
should be simple and 
direct, and focus on 
one product or 
service. 

Feel free to ornament, 
but don’t let seasonal 
decorations detract 
from the main 
purchase.



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  

Be Social For The Holidays!
Be sure to engage 
your customers 
through all of your 
social media 
channels. 

Get consumers 
excited about your 
brand.



  



  



  



  



  



  



  

Photo Social Contests



  

Photo Social Contests



  



  



  



  



  



  



  



  



  



  



  

Don't Forget Pinterest!

Speaking of social media, don’t forget that Pinterest has been 
proven to drive online sales better than other social channels. 

Create a holiday-themed Pinterest board that promotes your 
seasonal offerings and products.



  



  



  



  



  



  



  

Use Images On Twitter

3 Tips For Images In Your 
Tweets:

 Show your message 
visually, to increase 
engagement

 Use images or vine 
videos for lifestyle, fun, 
quotes and even 
products

 Tweet customer images



  

Discounts & Coupons
Holiday shoppers are 
looking for deals. 

Drive people to your store 
by offering discounts and 
coupons to your Twitter 
Followers.

Coupons on Twitter are 
really cool both for 
ecommerce sites, and 
bricks-and-mortar stores.

3 Coupon Tips:
 People love to get a discount for 

holiday shopping
 Set up coupons on your landing 

pages, or direct via your Twitter
 Make your coupons mobile 

enabled



  



  

Seasonal Hashtags
Include popular seasonal 
hashtags in your Tweets. 

A few popular hashtags this 
season are:

    #GiftIdeas
    #LastMinuteDeals
    #StockingStuffers
    #HolidayJoy
    #HappyChristmas
    #HappyHolidays
    #HolidayGifts

New: Google now includes #’s in search! So, using seasonal 
hashtags can get your tweets found beyond Twitter.



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  



  

Building Loyalty Via E-mail



  

Use Scarcity In Your E-mail
Scarcity is one of the 
most powerful 
psychological sales 
triggers marketers can 
use to get people to take 
action.

Humans are just 
hardwired to have a fear 
of missing out.
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"Just Checking in..." Email



  

Customise Your E-Mails
Start reflecting the 
changing of the 
season. 

Simply by including 
autumn and holiday-
themed headers can 
make a big difference. 

Visual clues are 
important to get your 
customers in the mood 
to purchase.



  

For example, your normal 
e-mail frequency might be 
once every two weeks. 

But during the holiday 
season you will want to be 
a little more aggressive. 

Consumers are in the 
buying mood... 

If you wait too long you 
might lose those potential 
customers to a competitor 
that reached them sooner.

Holiday E-mail's Will Be Different Than 
Your Traditional Campaigns. 



  

Write in advance all of your 
auto-responder and drip e-mails 
ahead of time. 

Take time to plan it out and 
think of the best way to entice 
and convert your email traffic. 

Throwing together a bunch of 
emails at the last minute is a 
recipe for disaster and poor 
conversion numbers.

Set-Up Your E-mail Campaign 
In Advance



  



  



  



  



  



  

Are You Mobile Ready?



  



  



  

https://www.google.com/webmasters/tools/mobile-friendly/

Google:  “mobile friendly website”



  



  



  



  

Tools To Help You Bring It All 
Together



  

MailChimp.com



  

Canva.com



  

HootSuite.com



  



  

Further Ideas...
Here are a few things that will help you implement your 
business holiday marketing tips: 

1. Take a look at last year. What worked, and what didn’t? 

2. Ask your team for input. How can they help? 

3. Consider bringing in outside help if you need it. 

4. Create as much content as you can ahead of time. 

5. Determine a budget, and stick to it! 

6. Be yourself, and have fun!



  

Conclusion



  



  

Thank You
THANKS FOR WATCHING 

THIS PRESENTATION

@MsRebeccaMahon

www.facebook.com/SavvyBusinessGals

Rebecca Mahon
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